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* Do you have a
product that is easy
to ship?

Do you have a
product/product line
that is reproducible?

* |If not — can you
design one?

* \Why buy yours
Oover saeeone

else's?
’






* Who is your Ideal
Customer?

* \What need are you
fulfilling?

. '  What is already out
there?

»






* What are your 3
key words?

* What are your 3
key colours?

* \What are your 3
key feelings?

* \What sets you
apart?

« Why $hould we
care’s






* Why are you doing
this?

* \What is your
definition of
success?

.. * What are your
— '‘dream numbers'?

e When will you
know you've 'made
" -
it'?

’






* Do your photos
have the 'wow'
factor?

* Do they stand out
from the
competition?

* Do they mesh with
your branding?

* Do you have all the
photos?/ou need?

»






. * What is your Brand
/ Story?

 How are you going
to tell your story?

. * \What strategies are
—e you going to use?
(PR, Social Media,
Advertising,

Blogging...)

»






* \Where do you sell
/ < now?

» Etsy as a testing
ground. Madeit for
Aussie sales.
Facebook... a bit
dicey as an option.

 Your own website —
it is your digital
home. @

»



f;:'?‘l;— L WPl P
o -.V-.;;g«,m._“ o




 How do you keep
in touch with your
best customers?

e Set up on
Mailchimp for free

* Put the link to your
email signup
EVERYWHERE

* \What incentive will
you off&r?

»






* When do you do
your work?

* How much time do
you REALLY have

per day to devote to
it”?

* Are you currently
spending that time
Wisely?.

»






 |lt's a marathon,
NOT a sprint.

« Small, consistent
efforts every day
beat sporadic blasts
of work

e |t will take YEARS
to grow your
business. Do you
have the dedication?

»
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