The Pros and Cons
of Blogging for
your Biz



Should You Have a Blog?



My Blogging Story...

My first 'blog' was a Livejournal!

Had various blogs over the years (Sustainable Suburbia,
Woman vs. Web...)

Began Epheriell Designs when | started my jewellery
hobby. Started blogging most days of the week for a few
years.

ED brought me so many opportunities (Problogger trip,
Etsy conference, etc.)

Ran a blog for *bespoke* while | had it

Started Create & Thrive & stopped blogging on ED,
moving the jewellery content to Epheriell.com



Things Have Changed...

When Epheriell Designs took off, blogs were still a big
thing

There was no Instagram, Pinterest etc... Facebook was
still in its infancy

Comments sections were very active — now, the
conversation usually happens elsewhere

People used to connect via blogs — now, blogs tell part of
the story, but people usually connect on social media



Pros



Blogs Bring Traffic

You should set it up on your own website to bring in
Google traffic — traffic to your site = traffic to your
shop

Fresh content = better Google rankings

Pin all blog posts to Pinterest to bring in traffic
Share posts on Facebook & Twitter etc

Write about what your customers want to hear
Answer customer questions

Share happy customer stories



Blogs Let You Tell Your Story

Build your brand story
Long-form as opposed to short-form
News and updates, and sharing of new designs

Allow you to position yourself as an 'expert' in your
field

An updated blog lets people know you are 'there'

Only you can decide what topics are a part of your
'story' — it will be different for everyone



Blogs + Email List = Sales

You should encourage people to subscribe to your
newsletter via your blog/site

Send your blog posts out to your email list
(Also share these posts on social media)

Your blog/site is where you can make offers for
people to join your list.

Also! Always do a post on your blog when you add a
new product to your shop — more opportunity for
people to find your product.



You OWN Your Blog

~ Social media does not belong to you — you can get
banned, it could shut down... it's not wise to depend
100% on a second party for your business

“ You have creative control — no-one can tell you what
to do, or what is okay

~ Think of your blog as your businesses 'home' on the
internet



cons



Blogging Takes Time

“ You can do simple blog posts, but even so, they take
time to write/photograph and publish — especially if
you're thinking about SEO

“ You need to take the time to think about what you
might blog about, and make a plan if that works for
you



Blogging Requires Planning

The most effective blogs are planned

You need to understand who you're writing to, and
what they want to hear — but understanding your
ldeal Customer will help you with all other marketing
avenues, too

You can have an editorial calendar — which helps to
Keep you on-track

f you don't plan, you won't see the full benefit of
naving a blog




What If | Don't Enjoy It?

That's okay!
Don't make it a huge burden — you'll just avoid it

Do what works for you — maybe just news updates,
maybe just photos, maybe it's personal... or totally not

You don't HAVE to stick to a schedule. Sometimes,
other things take up your time that are more
important (like filling orders!) and that's okay



What If | Value My Privacy?

You don't have to blog about *you™ - you can just stick
to the biz

That said... a first name is always a good idea — as is
your full name if your serious about business

But what you share is totally up to you. You don't
have to go into anything personal

You also don't have to share photos of yourself — but
try to show a bit of your space/environment



Ask Yourself...

1. What is the purpose of my blog?
2. How much time per week/month can | allocate to
blogging?

3. What amount of blogging can | realistically commit to
for the following 3 months?

4. What should | blog about (what do my customers
want to hear about/what will bring in traffic’?)

5. How can | leverage my blog to grow my traffic
(newsletter and social media)
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