


Why send a manual 
thank-you message 
to your customers?

Can’t you just rely on 
the automated one?



Don’t be like 
‘traditional’ 

online 
business.

● We’re different!
● Handmade is all about the 

person-to-person connection.
● Embody that.
● Sending a manual thank-you 

message shows the customer 
that they matter. 

● That you care about them as 
an individual.

● You WILL stand out from the 
crowd who don’t bother.

● On Etsy? Use convos (it keeps 
the conversation on-site in 
case of any disputes).



Now, more than ever...
You NEED to build a strong, positive 

relationship with your customers.



With the shipping 
delays and other 
economic issues 
around Covid-19, 
every customer is 

more precious 
than ever.



5 Minute Activity

● What are the core pieces of practical info you need to tell your 
customers in this email - who, what, where, how, when?

● Make a list of ALL the important details they need to be aware of.
● Share it in the chat if you like!
● Remember - you may have multiple variations - altered details for 

different products, international vs. domestic, etc. Get all those details 
down.



What are the 
key pieces of 
practical info 
you need to 

include?

● Who’s making it.
● How long is production time?
● How will you package it?
● How long will it take to ship to 

them?
● Is there a tracking number? If 

so, what is it?
● How can they contact you, and 

when?
● How can they keep in touch 

after the sale?



My original (very BORING) thank-you message...



Then, I read a book 
that changed how I 
thought about my 

brand story.
The Fortune Cookie 

Principle.

https://thestoryoftelling.com/fortune-cookie-principle/
https://thestoryoftelling.com/fortune-cookie-principle/


Now, it’s time to get real.
This can be difficult, but it’s what will 

revolutionise your message.













Download
Grab a pdf copy of my thank-you 

messages here.

https://thrivercircle.com/wp-content/uploads/2020/04/Jesss-Thank-you-Messages-Create-Thrive-Jess-Van-Den.pdf


5 Minute Activity

● It’s time to weave the practical into a message that will make people 
care.

● Consider: what difference does this sale make to your life? Get honest 
and vulnerable here.

● What makes your business and brand unique?
● What is similar about you and your target customer - what do you 

(and likely they) care about?
● If you like, share what you’ve written in chat for some feedback! (You 

can also do this in the Circle FB group over the next few days…)



Further 
Resources

● Workshop: What’s your Brand 

Promise?

● Course: Brand Your Craft

● Branding Blunders to Avoid

● How Branding Shapes the 

Story of your Business

Workshops & Podcasts

https://thrivercircle.com/workshop-whats-your-brand-promise/
https://thrivercircle.com/workshop-whats-your-brand-promise/
https://www.createandthrive.com/courses/brand-your-craft
https://www.createandthrive.com/191-branding-blunders-to-avoid-with-julie-gibbons
https://www.createandthrive.com/222-how-branding-shapes-the-story-of-your-business-with-katie-saunders
https://www.createandthrive.com/222-how-branding-shapes-the-story-of-your-business-with-katie-saunders



