HOW TO CHOOSE
THE RIGHT
ONUINE PLATFORM
FOR YOUR
SHOP/WEBSITE
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Some
Possibilities...

Etsy

Squarespace

Shopify

BigCartel

Wordpress (Self-Hosted using

Ecwid or Woocommerce)
Big Commerce

Zibbet

Facebook

And the list goes on...




@‘ V/’
{

There are a lot of factors to
consider when making this
choice.



e You need to decide:
o  What functionality you
want/need.
How much control you want to
have over the front end
(look/layout).
How complex you can handle
S h d the back end being (what you
O, ow O y0U see and work with to manage
your shop).
Ch OOse? How the platform ties in with
your marketing strategy.
o The cost of the platform.
There is no 'right' answer for
everyone — you need to do your
planning and research to find a
venue that will fit you.




The first question — do you want it do
it all yourself, or do you want to hire
someone to create part or all of your
website/online shop?
I'm going to assume that the vast
majority of you are going to DIY.
In that case — you need to be aware
Are yo u D IY’? of your own level of web and tech
savvy — knowing your limitations will
help avoid frustration if you choose
an online venue that drives you nuts
because you can't work out how to
use it.
However — do be aware that most
platforms have a LOT of info out there
to help you figure it out.




Your own site, or
a venue?

Okay — so you you want to have your
own, fully customisable website? Or
do you want to use an online venue
that has way less to think about in
terms of design?

Or... do you want both? For example,
| have my own self-hosted Wordpress
website, and | also use Etsy. They

work well together.

The benefit of having your own
website is complete control and
ownership.

The benefit of using a marketplace
platform is that they do some of
the work to build a customer base.




Your own site, or
a venue?

If you have a self-hosted website, you
will have to pay for hosting, and may
have to pay for a theme.

You will also be responsible for the
security and health of your site, as
well as things like backups if you get
hacked or things break.

If you use a marketplace, they take
care of that sort of thing for you, but
you will pay fees on every sale (and
maybe to list each item).

Try to find the best deal you can,
but DON'T begrudge the fees you
have to pay! Calculate them into
your product cost.




e Consider:
o Coupons?
Variations?
Abandoned Checkout?
A built in blog?
Shipping carrier choice?
How do you want to get paid?
Currency Conversion?
Language Conversion?
Digital sales?
Mailing list integration?
How many photos do you need?
How many products do you
want to be able to list?...
e Look at the options that different
platforms offer you, and compare
prices.

What features
do you
want/need?

(@)
(@)
(@)
(@)
(@)
(@)
(@)
(@)
(@)
(@)
(@)




Try before you
buy!

Most platforms will have a trial period!
Sign up and try out a bunch of them,
and see which one you feel most
comfortable using.

This also gives you the chance to
poke around and make sure it offers

all the features you want.

If you have the time, also set up your
store and see how it looks from a
customer's point of view.

Also go through the checkout process
(stopping prior to payment, obviously)
to see how easy/difficult it is to use.
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If you're unsure, | recommend you
start with an Etsy shop and a
Facebook Page at minimum.



Why Etsy?

It's simple to use and set up.

It's affordable — you only pay when
you list/sell something. 5 product
listings cost you $1 USD up front!
The customer base is there. Etsy is
well known and gets a HUGE amount
of traffic.

You don't need to have any tech
knowledge.

People can pay via their bank
account, cc, or paypal.

People are more comfortable
shopping there because it's familiar,
and they have recourse to appeal if
things go pear-shaped.




Why Facebook?

It gives you an easy-to-share and find
'home' on the web. In fact, people will
expect a business to have a FB page,
if nothing else.

It is still the most popular social media
(well, the default!) - most people are
on there... and some spend a LOT of

time on there.

You can add a lot of information about
your business.

You can use it to communicate with
customers and build a brand (in
conjunction with Instagram, too, if you
like).

You can advertise on there, too.




Don't let indecision stop you from
getting started!

e You can always move/change/upgrade later on in your business
journey.
e There is no ‘perfect’ solution, and numerous ones might work for you!




So... what does
Jess do?

For my jewellery shop...

Currently, | have an Etsy shop, and |
sell on Wordpress (self-hosted) for
my website, using WooCommerce as
my shopping cart.

| also have a Facebook Page and
Instagram account for my jewellery,

where | can tag my products when |
post about them, which links to my
own website.

| use Sucuri for all my backups and to
protect my site (e.g. when | get
hacked - which | have a few times -
they clean it up for me).




Further
Resources

e \ideo: Etsy vs. Shopify



https://youtu.be/P7lPkpNIGpU

